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News Update ODS2 FMS 

August 2009 
Exclusive for users of ODS2 Field Marketing Software 

 

 

The News Update for July 2009 contains the following: 

1. New Modules 

2. Software updates 

3. Coming up: A new website 

 

1. New Modules 
 

This month ODS2 is launching two new modules within the FMS software: Store Categorization and 

Article Databases. Both of these modules have unique benefits and contribute to the existing 

software. Provided below is a brief explanation of each of these modules. 

 

1.1 Store categories 

Store categories offer the user new possibilities in the planning of visits. Projects can be planned 

quicker and reports will be automatically generated on the number of visits that have been 

completed based on the set targets. Within the store categories menu it is possible to: 

• add schedules 

• categorize stores 

• and report on store visits.  

 

• Add/ create schedule 

Within the store categories menu, the current list of schedules will be displayed. With a few 

clicks you can add an additional schedule to this list.  

 

 
 

If you click on: ‘add store category’ the following image will appear. 
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In the above example, schedule A was created; each of the shops is to be visited two times 

during each three week period of time. 

 

• Categorize stores 

The next step involves the linking of a schedule with specific stores and chains in the project. 

 

 
 

You can connect stores or chains to a schedule by: 1) clicking on the desired selector 

buttons; and 2) then clicking on the ‘update’ button.  
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• Plan visits base on store categories 

In the plan visits menu we have a new option: ‘plan based on store categories’. When this is 

selected visits will be automatically planned based on the categories that have been selected 

for each chain/ shop. Provided below is an example where a planned visit has been 

visualized with [A: 10 x 1 month]. 

 

 
 

• Report on targeted and realized visits 

In response to managements’ requests for more information about visits, we have added the 

‘visit report’. In this report it is possible to see if a shop was visited as per the times that were 

set for visits. With all of our reports you can select a specific time period and/ or a chain that 

you want to see in the report. Provided below is an example of a ‘visit report’. 
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1.1 Article Database 

The goal of this module is to provide more flexibility in a questionnaire and decrease the time 

required in setting up a questionnaire. This module enables the user to create links between 

products, stores and the questionnaire. In the questionnaire the collector will only see the questions 

that have been assigned to specific products that have been linked to the particular store. 

 

Provided below is an example of an Article Database.  

 

 
 

In the Article Database you can create your own structure. You can categorize and separate the 

articles into specific units: clients/ departments, groups/ product types and databases. As a result, 

the system is highly flexible and can be useful to many different kinds of organizations. The actual 

products (or POS materials) are added at the base of the structure: 
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A list of all the products that have been loaded into the system will be created: 

 

 
 

In the second part of the module (adding to projects/ shops) products from a database can be 

connected to specific/ multiple chains or stores. 

 

In the image provided below, four products in the central POS database are shown to be linked/ 

connected with the BCC chain. 
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When you click on the button ‘show linked articles’ the products that have been connected/ linked to 

a specific chain or the shop are identified. 

 

Within the questionnaire a grid question can be connected to the product database. With each grid 

question it is now possible to select the appropriate product from an existing product database with 

the click of a button. In the past, this selection process would have been more time consuming as it 

would have required the user to manually enter the product name for each question.  

  

     

  
 



 

 

 

Page 7 of 8 

When a store visit has been selected to fill out the questionnaire, only the questions that are 

connected to the specific products that have been linked to this store will be displayed (in the 

example of the BCC chain, there will only appear 4 items, instead of 9). 

 

 
 

As a result of this new module, it is very easy to maintain large lists of products and/ or Point-of-

Sales materials in a single data base and select and assign a specific assortment of these products 

and materials to each store. Consequently, store visits will be completed quicker and there will be no 

errors in determining and completing the appropriate questions in the questionnaire for each store, 

and the quality of the reporting will be enhanced. 

 

When you are interested in one of these modules, please contact  

 

2. Software Updates 
This month again we have again made a number of free software updates that will improve the 

usability and power of the FMS system. An overview: 

 

• New reporting options for grid questions: 

o It is now possible to select if you want to have the results showed in percentages, 

absolute values, or averages. This will give you even better input for your analysis. 

  

• New Reporting tool “Collector selection” 

o In the general reports it is now possible to select 1 or more collectors. Reporting 

benefits from a new extra dimension with this feature. 

 

• Update ‘scores’ and ‘chain scores’ 

o We updated the reporting on chain performance. As a result we now have one sheet 

that contains all reports on scores. This update will improve the usability of the FMS 

reports. 
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3. Coming up: A new website 
 

Concurrently we at ODS2 are relaunching our corporate website. 

We are adding the exiting new content to more accurately reflect the ODS2 mission. 

The new site will represent who we are and what we do more than the current version. 

We expect the site to be launched in September, so check out www.ods2.com . 

 

 

 
 

 

 

Next month we will be back with more news from ODS2! 

 

Team ODS2 Field Marketing Software 

 


